Lafayette Spices -
Ecommerce Site Case Study

HOW | RANKED ON THE 1ST PAGE OF GOOGLE

with action plan



ACTION PLAN:

e Find out best profitable keywords
e Recheck the competitors

e SEO Audit

e On Page SEO

e Technical SEO

e Page Speed Optimization

e High Quality Backlinks

e \Weekly And Monthly Reports

PROJECT DURATION:

e Total time: 1 year
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DOMAIN OVERVIEW

Domain Overview: lafayettespices.com 2, Export to PDF

& Wworldwide | B US | B8 UK | ™8 DE | e & Desktop ~ Jul 16, 2023 v usoD

Overview Compare domains Growth report Compare by countries

Authority Score Organic Search Traffic Paid Search Traffic Backlinks

|:| 18 4.5K +39% The domain may be new or not ranking 399
right now. To g on organic traffic,
create a Position Tracking campaign

Keywords 3.8K T " N
Semrush Domain Rank 377.4K T O Go to Position Tracking Referring Domains 163

TRAFFIC BY COUNTRY
Organic | Paid

Distribution by Country

Countries Traffic Share Traffic Keywords
Worldwide L] 100% 4.5K 3.8K
B US - 74% 3.3K 2.2K
g UK L 10% 462 280
= IN { 41% 187 128

Other L 12% 530 1K



MONTHLY ORGANIC TRAFFIC

Organic Traffic 4,516/month
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ORGANIC KEYWORDS POSITION

Keywords Traffic Traffic Cost
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Business Profile Interactions Improve
Month Profile Views (Profile Visited, Website Visits, Calls, Direction Request) Percentage
October 2196 517
MNovember 2,584 435 13.02%
December 3,281 639 21.24%
January 4471 869 26.62%
February 5,826 1145 23.26%
March 7,126 1594 18.24%
Total = 25,484 5,259

Last 3 Months GBP Status Statistics

B Profie Views [ Business Profile Interactions

B !mprove Percentage

January February

Month




Google Analytics

Default Channel Grouping

Bounce Rate  Pages / Session Avg. Session ‘E::nmme‘ru Transactions
Users ¥ NewUsers Sessions Durati i) Revenue
uration Rate

Jvs 1,098 1.29%

12.21%+ | 12.81%+ 26.87%* 4.12%% 30.59%+ 67.67%+ 41.88%+ 80.00%+ 232.13%+
928 vs 327 907vsE4 | 1,39 6 286vs2.19 0o s 0.91% 18 vs 10 58 s

1. Organic Search

Dec 1, 2022 - Dec 31,2022 739 (78.12%) | 724(79.82% 979 (70.28 75.08% 2.89 00:03:12 1.33% 13 (72.22%) | $597.15(73.30%

Nov 1, 2022 - Nov 30, 2022 557 (66.23%) 540 (67 168 700 (6375 76.71% 222 00:02:04 0.86% 6(60.00%) | §148.28 (£0.45

% Change 32.68% 34.07% 39.86% -2.13% 30.46% 54.97% 54,92% 116.67% 302.72%
2. Direct

Dec 1,2022 - Dec 31, 2022 100 (10.57%) 96 (10.58% 158 (11.34 62.03% am 00:06:34 1.27% 2Mmmn% $70.50 (5.65%

Mov 1, 2022 - Nov 30, 2022 124 (14.74%) 121 (15.05% 129(11.75 82.95% 1.46 00:00:31 1.55% 2 (20.00% $54.91 (22.38%

% Change -19.35% -20.66% 22.48% -25.22% 106.72% 1,170.76% -18.35% 0.00% 28.39%
3. Referral

Dec 1, 2022 - Dec 31, 2022 76 (8.03%) 62 (6.84% 198 (14.21 48.99% 2.76 00:03:24 1.01% 2(11.11%) | $118.34(14.53%

Nov 1, 2022 - Nov 30, 2022 135 (16.05%) | 122(15.17% 233 (2127 54.51% 2.54 00:03:11 0.43% 1(10.00% $11.78 (4 80%

% Change -43.70% -49.18% -15.02% -10.12% 8.73% 7.07% 135.35% 100.00% 904.58%

Acquisition Behavior
User Type
Bounce Rate  Pages / Session Avg. Session
Users 4 New Users Sessions

Duration

7%+

s827 907 vs 804 393 vs 1,098 2.86 vs )3:3

FLONVS 0L

12.21%+ 12.81%+ 26.87%+ 4.12%% 30.59%4 67.6

1. New Visitor

Dec 1, 2022 - Dec 317, 2022 904 (87.94%) 907 (100.00% 907 (65.11% 79.93% 1.78 00:07:15
Nov 1, 2022 - Nov 30, 2022 804 (90.03%) 804 (100.00% 804 (73.22% T7.24% 1.69 00:07:03
% Change 12.44% 12.81% 12.81% 3.49% 5.02% 19.70%

2. Returning Visitor
Dec 1, 2022 - Dec 31, 2022 124 (12.06%) 0 (p.00% 486 (34.89% 49.79% 4.87 00:07:47

Nov 1, 2022 - Nov 30, 2022 B9 (9.97%) 0 (0.00% 294 (26.78% 59.18% 3.54 00:05:00

% Change 39.33% 0.00% 65.31% -15.86% 37.48% 55.54%




Acquisition Behavior Conversions =Commerce ~

Users ¥ New Users Sessions Bounce Rare ;:g:i::' ::i;:m Trensactions Revenue
00:03:32 18 $814.72
: View: of Total % of Total: 100.00%
100. 0.00%) 100.00% (18) ($814.72)
B United States 617 (66.20%) 735 | 78.37% 1.89 00:00:58 5814.72(1
gl8 United Kingdom 63 (6.76%) 63 66 87.88% 1.15 00:00:38 1] 50.00 (0.00%)
[ Bangladesh 41 (4.40%) 30 (331%) 30.52% 5.08 00:10:54 0 (0.00%) $0.00
[+l Canada 36 (3.86%) 35 (3.86%) 38 (2.73%) B84.21% 1.37 00:00:22 0 (0.00%) $0.00 (0.00%)
== India 13 (1.39%) 13 (1.43%) 14 (1.01%) 71.43% 1.36 00:00:27 0 (0.00%) 50.00 (0.00%)
Australia 10 (1.07%) 10 (1.10%) 1 90.91% 1.09 00:00:58 0 (0.00%) $0.00
(not set) 10 (1.07%) 10 (1.10%) 10 (0.72%) 100.00% 1.00 00:00:00 0 (0.00%) $0.00 (0.00%)
Germany 9 (0.97%) 9 (0.99%) 9 (0.65%) 100.00% 1.00 00:00:00 0 (0.00%) 50.00 (0.00%)
= MNetherlands 9 (0.97%) 8 (0.88%) 10 (0.72%) B80.00% 1.20 00:00:06 0 (0.00%) $0.00

== singapore 8 (0.86%) 8 (0.88%) 8 (0.57%) 75.00% 1.25 00:01:13 0 (0.00%) $0.00 (D.00%




